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No on 43 Newsletter Template 

This template is for partner organizations telling their members about Proposition 43. Everything below is ready to send. Add your organization’s name where you see brackets, include a line about what Prop 43 would mean for the people you serve, and send it from whoever your members hear from most often. Pick one of the subject lines or write your own. If you only have room for a paragraph, use the short version at the end.

Subject line options:

- Prop 43 makes it harder to fund fire, roads and schools. Vote NO.
- One third of voters could block what your community needs. Vote NO on Prop 43.
- [Organization] is voting NO on Prop 43. Here's why.

Dear [Members / Friends / Supporters],

[Organization] is urging you to vote NO on Proposition 43 this November.

Prop 43 limits voters' ability to fund essential local services and gives even more power to corporations. Here is what it means for you and your community.

Prop 43 makes it harder to fund critical, lifesaving local services:

Prop 43 makes it harder for communities to come together and provide critical funding to support fire departments and wildfire prevention, fix local roads, staff our local schools or backfill federal health care cuts. Today, when voters put a local funding measure on their own ballot, a majority decides. Under Prop 43, just one third of voters could block what two out of three neighbors vote for.

Prop 43 gives corporations more power:

Corporations already have too much power in our elections. Prop 43 gives them even more. When voters try to pass local ballot measures to make corporations pay their fair share, the corporations would only need one third of the vote to block it. Prop 43 protects the powerful few at everyone else's expense.

The cost is real:

Prop 43 would have blocked nearly $3 billion a year in local funding for firefighters, 911 response, childcare, homelessness solutions, street repair, parks and libraries. And it does not lower anyone's taxes.

[Optional: one or two sentences on what this means for your members or community, such as a local measure your organization worked to pass.]


What you can do

1. Vote NO on Prop 43. Ballots begin arriving in early October. Election Day is Tuesday, November 3, 2026.

2. Share the campaign. Ready-to-post graphics and copy are at socialpresskit.com/no-on-prop-43. Use #NoOnProp43.

3. Forward this email to five people who should know about Prop 43.

4. Learn more at NoProp43CA.com.

Vote No on Prop 43 on 11/3!

[Name]
[Title, Organization]

Short version (newsletter blurb)

[Organization] urges you to vote NO on Prop 43. Prop 43 makes it harder to fund fire departments, wildfire prevention, local roads and schools by letting just one third of voters block what two out of three neighbors support. It gives corporations even more power to block measures that make them pay their fair share, and it does not lower anyone's taxes. The CA Democratic Party, firefighters, nurses, teachers and housing advocates all say NO. Learn more at NoProp43CA.com and share at their content at socialpresskit.com/no-on-prop-43. Vote no on 11/3!
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